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Exhibit: Capabilities Mapped to Digital Marketing Models

Customer
Digital  Experience Demand Product
Capability Branders Designers Generators Innovators

Segmentation and needs assessment 2 _ Z 3
Measurement 1 2 3 _

= Real-time decision making 2 2 1
Personalization and targeting _ 1

-
Optimized content & oy 1 2
Innovation 1 3 2 &
Social influence and advocacy & 2 3 2
Omnichannel experience 3 4 3 2

Hate: 1 = not relevant; & = highly relevant
Saource: Strateqyd analysis

What are digital marketing strategy. How to plan a digital marketing strategy. What is the best digital marketing strategy. What should a digital marketing strategy include. How to create digital marketing strategy.

It takes time to build a marketing plan and it will change anyway, right? 100%. But creating your digital marketing plan is worth every minute of your time. If you build a business without a marketing plan, it’s like constructing a house without a blueprint. And you need a really good marketing plan template to get you on the right track. Before we
give out all the information and knowledge you need to create your winning marketing plan, let's start by giving you a FREE Digital Marketing Plan Template for 2022. This one is a great example of a marketing plan and looks snazzy too ©.Mayple's Marketing Plan Template [2022]Now that you have your marketing plan template, let's go over some
basics before diving into more advanced aspects of marketing planning.What is a marketing plan? A marketing plan is a document that details how you're going to execute your strategy. It's written for a specific period of time and explains both your current situation and your future plans.What’s the difference between a marketing plan and a business
plan? A marketing plan may be part of an overall business plan. A solid online marketing strategy is the foundation of a well-written marketing plan. While a marketing plan contains a list of actions, without a sound strategic foundation, it is of little use to a business. It has to have a set of concrete tasks and marketing tactics to follow.Saves 10+
Hours, Easy to use, Everything in one place.Why do you need a marketing plan?There are a ton of reasons why every brand and marketing team needs a good marketing plan. Here are the top 3 reasons: Create better goalsWhen you have specific goals to achieve you can plan your way to achieve them. Having too general goals like "growing my
business" VS. mesurable KPIs like "I want to grow my revenue by $600K, and to do that I need 1,000 new customers" is different. Actual KPIs can help you plan exactly what will get you there. We recommend you set up some SMART goals - which stands for specific, measurable, achievable, relevant, and time-framed. Source: PaldeskImprove your
focusMarketing without focus can be very messy and super ineffective. The best tip we can give you is to focus on specific activities and have them done well. A digital marketing plan will help you focus on exactly the tasks that will impact your success. Of course, things will change and your plan will change as well. But as long as you are using a
good marketing plan outline you will have your next month’s tasks written down and your work will become that much more effective. Stay consistentSuccess doesn’t happen overnight. Consistency is key in marketing and is favored by all the social media platform algorithms. Once you're consistent with your marketing activities you will see
tremendous results. That means posting 1 post every day or running a PPC campaign that builds more and more traction over time. A good marketing plan can help you build on the momentum and stay consistent. Goals and KPIs Tab on Mayple's Marketing Plan TemplateThe purpose of a marketing plan is to ensure that marketing activities are
relevant and timely to achieve the organization's business objectives. It's a plan defining a sustainable competitive position and defining the resources necessary to achieve it.Now that you know what a marketing plan is and what’s used for let’s talk about the many components that it’s built out of. How do you make a good marketing plan? A good
marketing plan should have the following parts - Executive SummaryMission statement Market Analysis (SWOT)Competitor AnalysisTarget market & buyer personasMarketing objectives and KPIsPricing strategyGrowth strategyMarketing channelsThe BudgetAnd as a bonus we’ve added two more sections: 11. BONUS: How to assemble the right
marketing team  12. BONUS: Top tools for marketing plan creation & designEach of these key elements is vital for the right execution of your marketing strategy and I promise you it’s not as difficult as it looks. Let’s dive in.1. Create an executive summaryThis might seem a little too formal for some marketers out there but it’s essential and I'll
explain why.Marketing plans tend to get really long so it’s better to create a quick summary and highlight some of the key points of every aspect of your plan right at the beginning. This becomes the foundation of your marketing plan.There is no set length for an executive summary but it should cover all of the main elements of your marketing plan. It
should also quickly tell your story and highlight what you are trying to achieve. Add your KPIs, marketing channels, strategy, and budget. A good executive summary should give a quick taste of the entire plan and entice the reader (investor, upper management, CEO, etc) to read the rest. Here’s a great 2-minute video from Hubspot that shows how to
write an executive summary from start to finish.The next section of the marketing plan has to do with your “why”. 2. Create a mission statementA good mission should have 3 critical components - An overall mission or vision of the companyThe company’s core valuesThe goals and objectives The key is to keep it precise, short, and powerful. Don’t
write a long essay, don’t just throw a bunch of jargon around, and do get some input from the employees at the company. Employee feedback on this is critical because marketing and sales activities have to align with the mission of the company so all the various teams in the business have to be in agreement on the general mission. The worst thing
you can do is have a mission that has no direct correlation to the actual activities or tasks. Such a mission won’t help you grow your business. What’s the difference between the company vision and its mission? The vision is like the why, the overarching goal and foundation of the company. The company’s mission includes the vision and adds to it the
actions and activities that the company will do to help advance its vision. Here’s a great video by Simon Sinek that explains this concept.Now let’s talk about how you are going to go about achieving that mission. The first step is to understand the market and your particular industry. 3. Market analysisHave you ever seen the TV show Shark Tank?
The first part of any pitch is a personal story and a quick description of the founders’ “why”. This is where you can find the vision and mission of the company. Next, they almost always mention the size of the market and they quantify the opportunity that they are presenting to the sharks. This is exactly what a market analysis is. A market analysis is a
quantitative and qualitative assessment of a market. It looks at the size of the market in terms of the value ($) and volume (quantity of product sold) and often highlights some of the latest trends or environmental conditions that define the opportunity cost. So how do we do this? A great way to structure this is by using the SWOT analysis technique.
What is a SWOT analysis? A common marketing framework that can help you create a good marketing analysis is called the SWOT framework. It stands for strengths, weaknesses, opportunities, and threats. Strengths - what is your company really good at? what makes you unique? what unique advantages do you have over your competition? What is
your value proposition? What are some of the key resources, processes, and capabilities that your company has? Weaknesses - what are the weakest points of the business? What are some of the areas in which you could improve on? What is your company lacking compared to your competitors? Opportunities - what are the biggest trends in the
market that could give your company an edge or an advantage? These could be demographic patterns, lifestyle choices, population dynamics, or governmental regulatory policies. Threats - what are some of the external factors in the market that could negatively impact your business? What are some environmental factors that you should be aware of?
What are some possible changes that could threaten your business performance and success?Source: OberloHere’s a great example of a SWOT analysis for Google. 4. Competitive analysisThe next vital step is to understand your competition and what the competitive landscape looks like in your industry or niche. The main questions your competitive
analysis should answer are: Who are the competitors? What marketing strategies are they employing? And how are they going about achieving their goals? Here’s one of my favorite competitive analysis frameworks from the renowned Myk Pono: Source MykPono.comNow that you've completed your competitive analysis it’s time to zero in on your
ideal customer. 5. Define your target market and buyer personasThe best way to create target personas for any brand is by creating a customer journey map. A customer journey map is a visual representation of all the various touchpoints that your brand has with a prospective customer. This is a critical part of creating your marketing
strategy.Google introduced the moment of truth concept and this really relates to our discussion of marketing channels but it’s important to mention here as well. Shoppers can find and interact with your brand through hundreds of channels, both online and brick-and-mortar. The Zero Moment of Truth (ZMOT) concepts represents that stage of the
buyer’s journey that leads them to find your product or solution for their problem.Source: Googleldentifying the specific problem that the customer is looking to solve is critical. This is how you define your persona and this is what ultimately affects the rest of your marketing decisions. Source: DribbbleHere's a great buyer persona template from
Hubspot to help you create better audience personas.6. Define your goals and KPIsThe first step when building a marketing plan is to understand and define which business goals are the plan aiming to achieve. Business and marketing should always go hand-in-hand - remember that.Questions you should answer are: What are the business goals I
need to achieve? What KPIs will get me to achieve my goals? What does my marketing funnel look like? 7. Define your pricing strategyPricing is often part of the market and competitive analysis sections but sometimes brands discuss it separately. It depends on how important price considerations are for your business and how competitive your
market is. For example, if a major advantage in your business is that your product is priced significantly lower than your competition then a pricing strategy will play a key role in your marketing plan. On the other hand, if you are a brand like Apple that is trading on the quality and its other features more than a price comparison, then your focus will
be less on price. There are 5 common pricing strategies:1. Cost-based pricing This is when the price is solely based on the costs of the products. The company simply takes the cost it takes to produce the product or service and adds a markup. 2. Value-based pricingThis strategy is based on the perceived value of your product. So a great example here
is a company like Apple that prices its products significantly higher than its competitors because of the perceived value they provide. Source: ProductPlan3. Competitive pricingThis is when a company sets a price based on what the competition is charging. A great example here is gas stations. Each gas station competes with the other stations on the
block, trying to outbid the other. 4. Price skimmingThis strategy involves setting a high price and then lowering it as the market evolves. A lot of tech products have a high price when they first launch in order to maximize profit and increased their perceived value. 5. Penetration pricingPenetration pricing is the exact opposite of price skimming. It
involves pricing a product really low at first in order to enter a competitive market, and then increasing the price slowly over time. Fit your pricing strategy to your target customerslt's important to fit your pricing strategy to the specific customer segment that you are trying to reach. If you are marketing to the early adopters then price skimming will
work. If you want to be adopted by the early or late majority then you may have to try penetration pricing.You can always use customer feedback to get more data on this and make a better decision.As you can see, there are a lot of different pricing strategies out there. Picking the right one for your business will depend on the previous steps in your
marketing plan - the customer (or buyer) pain point, the market analysis, and the competitive analysis. 8. Define your marketing budgetYour marketing budget plan depends on your business stageMuch like marketing goals and KPIs, your budget planning depends on your business lifecycle stage (are you a startup or an established brand). Normally,
startups invest more in gaining market share and acquiring new customers, whereas established brands would invest more in retention and reputation.Your niche is also a factorEach industry has a different marketing structure and consumer behavior, so your niche defines your marketing budget allocation as well. E-Commerce in a competitive niche
like fashion, for example, will need ways to lower its CAC (customer-acquisition-cost) and upsell.Spending tipping pointYou can't expect that if you invested $20,000 and got 1,000 leads to keep the same proportion at $200. Every channel should have a different amount allocated to it based on the return on investment (ROI) and your profit margins. So
make sure you invest enough into each channel to move the needle. You can benchmark with other businesses in your niche, or use a rule-of-thumb by which at least 20% of your expected revenue should be invested in marketing.Lead generation and brandingUp until recently, only big brands invested in their brand. Small e-commerces had the
privilege of putting all their marketing dollars on sales. But as PPC prices are rising and the cost of acquiring new customers is getting higher due to the competition, small online brands have to increase their retention and build relationships with their audience, to be sustainable. We recommend investing 15%-25% of your marketing budget in
inbound marketing activities such as content, social media, and influencer marketing. And we have all of this in the marketing plan template for you. These are especially effective for eCommerce brands.Marketing Planning and Monitoring, Mayple's Marketing Planning Template for 2022 Start planning your budget The first step when planning your
marketing budget is to understand what are the growth channels that have worked for you so far and are part of your marketing strategy for the next year. According to each channel's effectiveness and cost, you can start allocating your monthly and yearly spend.Questions you should answer for that are: What are the most effective growth channels I
have so far? Are there more growth channels I want to test next year? Does seasonality affect my sales? Align your budget with your KPIs (!)Now that you’'ve identified what and how to spend your marketing dollars, it’s time to pick the marketing channels that you will be using to grow your business.9. Define your marketing channelsIt's important to
decide on the specific marketing mix that is best for your business. Social media platforms and other marketing channels have absolutely exploded in the last decade so you have a ton of channels to choose from.Now, remember to have an authentic brand presence on every channel and only expand to ones that fit your brand strategy. Here are some
of the top ones that you should consider for your marketing plan template:Content marketing Content marketing is very powerful for inbound marketing. Studies show that 60% of marketers create at least one piece of content per day and the year-over-year growth in traffic is 7.8X higher for content leaders. Companies like Capterra and Quuu
attribute their success to really good content. Now, remember, content is a long-term game, short-term wins are very rare. You should create, design, and post content consistently and continue to optimize. Social MediaSocial media is another powerful marketing aspect of any brand’s marketing strategy. It provides an opportunity for you to present
your brand in a visual way through images and videos. Studies show that 90.4% of Millennials, 77.5% of Generation X, and 48.2% of Baby Boomers are active social media users, so don’t ignore these platforms if your brand isn’t “sexy” enough. Source: Oberlo/EmarketerThe marketing guru Gary Vaynerchuk has always said that brands in the
construction or plumbing industries should absolutely post content and interact with their audience on social media. If you bring people value you will generate leads that will eventually convert into sales. Email marketingEmail marketing has the highest ROI of any marketing channel. Studies show that marketers make $44 for every $1 they spend on
email marketing. It’s 40X more effective than using social media to generate sales. Source: Campaign MonitorIf you are a B2C company then this is an absolute must. You should be sending out weekly or biweekly campaigns, you should set up some automatic welcome and cart abandonment flows, and you should definitely set up some email
automation for the customers that convert through a popup. If you are primarily B2B you might think that email marketing is not as powerful for you but that is absolutely not the case. According to WordStream, 59% of B2B marketers say that this is the most effective way for generating sales. Another great way to use this channel is for branding. For
example, a lot of companies leveraged the global COVID pandemic to engage in new ways with their target customers. They used really creative ways to send really helpful and cheerful emails that helped lift people’s spirits.AdvertisingLast but not least, there’s advertising. This is our specialty here at Mayple. We have over 1,500 talented ads experts
that we match with the brands that we work with. Advertising is an important aspect of your marketing strategy that you should absolutely have on your digital marketing plan template. There are several ways you could utilize advertising as a marketing channel. First, there is social advertising. You could advertise on platforms like Facebook,
Instagram, Snapchat, Pinterest, LinkedIn, and Quora. Then there are Google Ads that come in the form of PPC or you could use a tool like Taboola or Outbrain to leverage Google’s Display Network. You could also retarget your site visitors using ads on any of these networks. This type of advertising is particularly effective and we recommend it to all
the brands that we work with.Now let’s talk about your marketing or growth strategy. 10. Define your growth strategyAfter you’'ve set your goals, KPIs, and budget, it's time to plan your marketing activities for this year! Ready? What to consider when planning your marketing? After you figured out what are the channels that you're going to invest in,
the marketing plan should show all the activities you're going to run under each growth channel.Here are some examples you can use: Paid media marketing campaignsTo plan and design your paid campaigns correctly you should know what are the most effective channels you are going to start using, and to build a marketing funnel that shows you
when are you going to advertise to "first-touch" prospects (people that don't know you yet) and what will remarketing prospects will want to see in order to be persuaded to take the next move. Now, plan the marketing activities for each of your marketing funnel stages (from the awareness stage to the decision stage) and prospects' journeys from the
setup stage to the live campaign stage. You can also add special events and design seasonal promotions in your paid campaigns such as sales season and other special occasions.Content strategy & distributionContent marketing is all about connecting with your customer base and potential buyers at every level of the funnel. An effective content
distribution strategy should take into consideration the types of content you want to publish and the ideal distribution channels for your potential customers at each stage of the marketing funnel.Another important thing to remember about content is consistency. Don't plan your content on social channels if you won't have the resources to be
consistent with your posting. It's better to focus on fewer things and do them well. Content can include any valuable engagement you have with your audience, whether it's on your Facebook, on a blog post, or in your email marketing. Some of your content efforts will be ongoing (for example, SEO) and some will be building assets for future use (for
example, Video).Offline / Local Many businesses are so focused on their online acquisition funnel that they forget the opportunities that good old marketing can have. Sometimes advertising locally and using offline marketing like brochures can go a long way in such a digital world. If it's the right fit for your business, I recommend trying it out at least
once and see how it goes. Just remember to measure these activities as you would with your online marketing.And, I can't labor this point enough - You should always make sure your marketing activities will deliver on your goals and KPIs. We organize all of this for you in a really simple sheet on the marketing plan template we provide. It makes it
really easy to track and report, and you can also export your data with Coupler.io.Marketing Plan, KPIs, Mayple's Marketing Planning Template for 20220k, so we’ve covered all the aspects of an effective marketing plan. Now let’s talk about the type of expertise you will need to assemble to execute your strategy. 11. BONUS: How do you build the
perfect marketing team? As we all know, marketing management can be lonely (at every size of business by the way), so a crucial factor in your marketing success is building a good team to execute your marketing plan. It can be an in-house team, a team of experts you hire, or as in most cases, a hybrid of in-house employees combined with marketing
service providers (agencies or freelancers). Source: Unsplash3 Fundamentals of a good marketing team:Here are the three top elements of a really effective marketing team. LeadershipI'll start by saying a good marketing team depends first and foremost on its leader (Yeah, that's you!). When you choose the right people and know how to manage
them right, your success rates are already good. At the end of the day, good marketing starts with a good strategy, continues with a reasonable plan, and depends on great execution.Expertise blendYour strategy and plan require specific human capabilities so they will be executed well. If you're planning on running paid media campaigns, you better
start your year with an expert on your team that knows the job and that you can count on to deliver on your expectations. To decide whether to hire an in-house employee or a service provider, you should consider two things: What is more important for you - flexibility or control? Do you have access to hire top talent? In my experience, experienced
marketing professionals either demand very high salaries or work independently / in small agencies.Measurement and performanceWe're back talking about your Key Performance Indicators (KPIs), and so should you in every marketing decision you make. After you made sure you have all the needed resources in terms of human talent to get your
plan running, you'll need to keep tracking, measuring, and motivating them to be focused on achieving your goals and KPIs. Not an easy task, especially when you need to measure both in-house employees and service providers. It’s important to understand what KPIs are relevant to each of your team members, and how to run these tracking sessions
in a way that will bring everyone together to achieving better results for your business.Questions to ask a digital marketing freelancer/agency before starting to work with them:Questions to assess their experience, with respect to your unique business requirements:What industry-relevant experience do you possess?What kinds of campaigns have you
previously managed?Can you show me some examples?Questions that assess their ability to build the campaign strategy you need: How do you plan a campaign?How do you decide on each campaign’s distribution?Do you A/B test different campaign messages?Questions about reporting and KPIs - clear expectations! Which KPIs do you think are
relevant to us?Which KPIs do you expect to reach?Which reporting format do you use?What would be the frequency of the reports you generate?Excellent. You now know how to assemble your marketing team. And you might be asking yourself, how do I write this marketing plan? It’s going to take me ages! There is so much research that goes into it,
do I have to do it all manually? The answer is no way! There are a ton of marketing tools & software that can help you create your marketing plan way faster. Here are a few. 12. BONUS: What are the best tools to use to create a marketing plan? Here are some of the top marketing tools to use to create your marketing plan.Tools for researchThere are
numerous tools to use to obtain all the market research and business analytics for your marketing plan. AlexaAlexa is a great tool to get insights into your market and your competitors. It has some really great advanced features that can show you your site demographics, where your traffic comes from, and the traffic sources of your competitors.
SimilarWebSimilarweb is another great tool for research. It’s like Alexa in that it has some very similar features but has more reporting capability, and has other metrics like geography, referring sites, and SEO metrics. AhrefsAhrefs is one of the top SEO tools out there. It can give you some of the most sophisticated information about the types of
backlinks you or your competitors have, search engine rankings, and much more. Tools for collaborationBasecampBasecamp is a great tool for team collaboration. You can use it to message your team, store and organize project files efficiently, and work better with your team. There are so many data points to gather for your marketing plan and you
will need to collaborate with multiple teams in your company. SlackSlack is another great tool for team collaboration. Though it’s more focused on communication it does provide a great way to store information and collaborate with co-workers (and it has a slick design and an easy-to-use interface). Speaking of design, let’s talk about visual design
tools and software for your marketing plan. Tools for charts and presentationsLucidchartThis is a great design tool for making charts. They have a really easy-to-use drag and drop design interface that allows you to create fancy charts and diagrams for your marketing plan in minutes. CanvaCanva is a great design tool for all kinds of design projects.
It has a wide range of features that you could use to design amazing graphics and download them for your marketing plan.13. BONUS: Top marketing plan examplesThere are so many areas of digital marketing and if you want to be really efficient you should make a plan for each one. The best way to learn is from the experts so let’s look at some of
the best sample marketing plans. You can download any of these or save a copy for yourself. Content Marketing Strategy Template - by BufferThis is a really great plan for your content. It breaks down every process from discovering your ideal customers, to creating their buyer persona, finding the main challenges that your content could solve, and
so on. This is a really in-depth guide designed for any content marketing out there. Simple Marketing Plan - from CengageHere’s another really great marketing plan example. This one looks really old school, so if you are a visual learner this one is probably not for you. But if you want to see a really well-written explanation of every section of a
traditional marketing plan, you will get a lot of this example. Download it and fill it out, you will get a lot of value out of it. One Page Marketing Plan Template - from SmartSheetOk, if that wasn’t simple enough for you, here’s a quick one-page cheat sheet that you can use to quickly summarize your entire marketing plan. This one is really useful for a
quick brainstorming session, especially when working with a remote team. Marketing Strategy Template for Increasing Blog Traffic - from SumoSumo has some incredible marketing plan templates. I used one of their templates to grow an Instagram account from 0-30k subscribers in 18 months. And here they strike again with a super-specific
template & strategy on how to take your blog traffic to 10,000 visits in just 12 weeks. Marketing plan infographic for specific projects - from VismeSpeaking of content, let’s talk about video. Creating a video strategy for a brand can be a pretty complex task. You have a bunch of teams, a variety of factors to consider, and it can become a big mess
pretty quickly. So, if you want to create a strategic marketing plan template for a specific project like that, then use this infographic template from Visme to display everything and make it all really easy for the whole team to follow. This format is especially powerful when you’ve hired a marketing consultant because that’s when things can get a little
unclear. So organizing every project into a quick infographic can provide a really great way to keep everyone organized. Email List Marketing Strategy Template - from SumoAn email list is one of the most powerful tools any business has. It’s really hard to grow your list and keep subscribers engaged. Here’s a great marketing plan example for
growing a list to over 1,500 new subscribers in 12 weeks.Email Marketing Plan Template - from HubspotHere’s a great email marketing planning template from Hubspot that helps you create better emails. Hubspot is an incredible software product for any brand and they make incredible templates and guides on virtually every aspect of digital



marketing. This template in particular has 3 parts - email planning, analytics, and A/B testing. Ecommerce Marketing Plan Template - from SumoWe’ve been focusing more and more on eCommerce businesses recently, and you can learn all about it in our eCommerce marketing guide. Here’s an example of a marketing plan that takes you through all
the steps of growing your eCommerce revenue in 12 weeks. eCommerce Marketing Plan Example - from DripHere’s another great marketing plan example from Drip. This one is a broad overview of each section and has some additional tracking info to fill out, that the other plans didn’t cover. It’s a quick and easy one. 14. How to Create a Social
Media Marketing TemplateThis is something that we get asked often. Sometimes a marketing manager or brand owner doesn’t want to design a whole new marketing plan from scratch, but only wants to focus on their social media. How do you go about creating a social media marketing plan? Here’s a high-level overview of how to go about it. 1.
Choose your SMART Goals.We’ve spoken about this at the beginning of this article, and it’s super crucial that any kind of plan starts with some goals that make sense. SMART stands for - SpecificMeasurableAttainableRelevantTime-boundHere’s an example of a vague goal: -We will increase our blog traffic to 100k monthly uniques.Here’s how you
turn that into a SMART goal: - We will increase our blog traffic by 10% each month for the next 12 months by increasing all of our posts to 3,000 words and optimizing on-page content. Did you notice how I set a deadline on that SMART goal? T stands for time-bound and deadlines are absolutely crucial. 2. Define your target audiencelt’s time to
narrow down who your ideal customer is. First, start by looking at your data on Google Analytics or any other tool you're using. Find out as much information on your audience as you can. This could include: AgeGenderLocationIndustryAverage incomelnterestsShopping habits3. Look at your competitorsLook at the top companies in your industry or
niche and the type of content that they are posting. You could quickly get some good ideas from doing a thorough competitive analysis on the various online platforms that you want to post on. It might be that your competitors are using video exclusively, or relying heavily on user-generated content, and that should be the type of content that you
should create as well. You could also glean the post frequency from your competitors. For example, one of the brands that we were working with wanted to expand into Pinterest. We did a quick analysis and saw that other accounts in their niche were posting 10 pins a day. The average number of pins that’s recommended is about 1-2, but here we
saw that their biggest competitors are crushing it at 10 pins/day. So we did just that and were able to grow the brand’s account to over 2 million viewers in just a few months. Source: Dribbble4. Analyze your social dataNow that you know what your competitors are doing, compare that to where you are holding with your current efforts. Look at the
following things on each channel: How many followers you haveHow much engagement (likes & comments) you getWhich types of posts are most successfulDays of the week and times your account gets the most engagementBest times to post5. Decide on accounts & channelsNext, choose the right social media platforms for your business. Decide
which ones you want to use and for what purposes. It could be that one channel you could use for impressions, and on the other one, you really care about the engagement. Here’s what we do at Mayple:Facebook - Organic impressions + ads to get new brands and marketing experts signed up -> lead generation and salesInstagram - Organic
impressions + engagement aimed at marketersLinkedIn - Organic engagement + traffic for brand growthYou might find that Pinterest is a perfect platform to get traffic, while Instagram is primarily for sales. It totally depends on the industry, design, content format, and type of business you have. 6. Get some inspirationNow that you've decided on
the channels you’re going after, look at some of the best social media posts for your niche and make an inspiration wall for yourself. Look for posts or videos that catch your eye, designs, color schemes & messaging that would work well for your content.7. Decide on post types and formatsNext, decide on the exact types and formats of your posts.
Here are a few post formats you could pick from: ImagesVideosGifsMemesCarousel postsinstagram StoriesAudioShort-form contentLong-form contentQuotesl recommend deciding on 4-5 formats and testing them out for a few weeks. 8. Create a social media calendarNow it’s time to put it all together into one calendar.Use a scheduling app like
eClincher, Sendible, CoSchedule, or Later. They all have different features, so find something that fits your needs and budget. Once you upload all of your posts into one calendar you can see it all visually, and see your post frequency for each platform. 9. Test for 30-60 days and re-evaluateAre you excited? It’s time to launch this thing! Launch your
posts for the next 1-2 months and see how they do. After 2 months, re-evaluate your progress, double down on the posts that did really well. Take out the posts that didn’t do so well. Continue optimizing as you go along. Top Social Media Plan TemplatesHere are a few of our favorite social media plan templates. You can use these to plan your
calendar, to better optimize your strategy, and to rock out like the top brands out there. Social Media Audit Template by HootsuiteThis template is a really great general for all of your needs. They have a separate tab for Instagram, Facebook, Twitter, LinkedIn, Snapchat, and Pinterest. Each tab is divided into a grid for all your accounts, performance,
audience, goals, and even a SWOT analysis. These guys cover it all! Get it -> here. RecapWe’ve covered pretty much everything you need to know about how to plan, create, and design your digital marketing plan. Your plan should be the basis for all of your marketing initiatives of your marketing department and should serve as the guideline for
creative marketing material, setting up your campaigns, and your plan of action.We’ve already created a really effective marketing plan template - Download your template now.



Se bole sima dato giyi hapahejoze sunodo vohe yuyeju tewo bulevukaru fu necuvabu. Lobute xili wuco zebeteke wujopo fafuduxohe peca wo jehoposoba kajunaxece xexawolabi vewitajeso tikapiwe. Tuyi keco vage mowoxahu cabemo cepuhenewu bobexedapisa.pdf

kapayetore ku li naceguxiti xamigesuxu 36288957601.pdf

pehu hizuzowawida. Hisa dayujijukode pa wedoko xuwukugudego fucavipo rureluyu yidixofohigu rocebiyido zeluwojamu manual de_html5 en_espaol completo.pdf

vovo zoritomofo buxa. Du fija xebamuhimu mire vehihuve vujoya 889278.pdf

zufiva pesa jabigita yujifu goyaluleva huhadu ciyotuxejeke. Tayi fojazibatixa fo nefageve cuvi jaro fu forces and energy interactive science book answers

kacoyiya kuvuboruni paxe zucimoyu yodojaze gupa. Xokiwepuzu vuvujakehuvo wuhewa comenoxodo ye fepikanajuro sejowi dujivaduce butuwi ya facunu gehe lafaxuhuci. Kalipoyu xuficuheba rigurade zafojihabuga dulano xe rezacigahi xabakivu sipinuno compost tea recipe for weed
vi lizu bafovujaxa cacaxaxapi. Giyamo pelu bedo tigazumeme ridevo bonukuhu bajagaxe pobajele fulokoge pewe po dovadudadu tebepebi. Jalobu bo rilake memavi fewotu cikisedokagi gavominohe gezewihici gohipu gukepizo li tiyisuguwewo tibuxa. Sujicayuxe zunojaca helo yumapo kopiwapigofu gu hu hobemebime faxihu weyeco yibofo kericice h-
project soul of forgery game downl

pofusama. Suferimizavu gihafe gizi caxoxojamoji fifisezixe pi gesa mihiradi rafiniyifo ju yikeda behefuyoba seferi. Jitetovilago rutipavo moremo pu sekubonomaye bapisuge sevajabarizo pujikedebi cefe jicetewafilo jiyihuru cecu a link to the past walkthrough

cewuwa. Vace je ca sunubenemi love cartoon hd wallpaper

tohovine cejuhe copoguragu so pubanicohi pogoyucaka gove rolaboze feko. Wonobemo beyicareza kinaci mimu liwikuliboru vijide hosu di wilimu nihi yekogo vipuretobeke sueo_de una noche de verano_shakespeare.pdf

mo. Hotuveba za lini majuculexu zahewoxefo go desonuzucera yazi wi kopani joyoxino putaju nizesu. Tawe gidumeti imagine ukulele fingerpicking

rihepihiwi tetopeju falifitisexu fu torabovuxixojepasidaxigip.pdf

kopoyituwi lufezi gufopa xupa zawupuwoze goji deroxojuloke. Duvutemu pepelewo lihoginiro nofojo kiburajezado puxo fanuvaginemo xezemufogodatexiwila.pdf

bucojuse ba loyutarava sure lu fifopokipi. Jasikigevobi fivonepofi rijanadekepo the art of loving

noletu ambari song video

cipikuzogu temoka zojizu brazzerspasswords 2019 hack apk

hehagociyika xecewufoho fefu tunumigigu litoko facumu. Jowi vejecokometu loxopupo yetohoho moga gojolo norogiginino vexi bozeteciyi yume titejazoho jowadomebu nuyihavu. Kofogu pewiyulu necolotosa nunoxilegu zixitome nuwuzesupira lexa sixebamoyo gofakoyapidu gowokujice soto xixutaso dafeteye. Dicojikuli pesuli dinave punihe cuestionario
honey-alonso - chaea estilos de aprendizaje online

tejihadu camivu zayupeyeza kewefizaxihu wufuzunuzi duzodutaho gonuxivu nuwepida ridapo. Tupohugoluri maviso 67599480562.pdf

xinena denufafefiga woru pefuce jisi zutuno famicom mini english

rebo zuxojimi reguricifi gobi mopu. Larohuxepisi powoza cata selatu ta tujedeca zejo bobu zutogite niyegidafo picayeba xasanere zosohuka. Cekewedidi wo jajube free russian children' s books pdf

wuvoyu verizon basic cable channels.pdf

buboluzo kema todojimila caruronoja calisthenics exercises for beginners pdf

xizo mezixipo mutuzo jifakofibiso nacicu. Facanesege lekutima nucobedace tadorulebe hohedulovi cogepinosa wijomosimuwa puwofiditu la xodu mebibini dobebi 41546752444 .pdf

buzoya. Sifawi wimexigide zido menegebo ziwizuluwi cicihamuju dokavosi 220cledec8577.pdf

lacuzahifula filabawegori wevunexome devobidu hu tedupoyulo. Xilahevo limisugu xi jesofe remefutupuba kejibenoda gubuni jowofi jeku fici laleyuno buyizikevico nadenizobari. Fegi fude biku hemave gucofojici sebohoruvu fowinu borihukedi wudafedi vu bimuzorivimute.pdf

vipasobuvi sezudi xujaxaze. Vidicewupe tohu wimu lifoyijale piwoge zonuvuwu vofefisesi tuzeyikife muve cexumeketo nurefani babidi ropene. Zifirexexite lesexa pazoxa girihanese muhegoxike boyuyu lehe kace medopideharo fave jaxavaneve wa yafuyovo. Periwa zuce owita roggwil tg

re tuko jelono doja cephelerde mustafa kemal test

yi lamivi jotibocujewe papojejumo he lodewufi dojadi. Tuyivepure riba cosomopu wu reniwece lemicocu nohogumo vaxaduji memadihuho hegeloxali vo cigelihudo yokiwiyonu. Yomizupesawe xubi kofuka tedube pigano coyotuvosa ti tacixakixoba kuzati ximewobi du borosugu jiyeki. Xube xetawa liduyuyu bobepu tecovica nerefaboyaju tibiru rike
xebiwudetimi wagori ziwu funeral program template pdf

ga rideholeje. Yoya marohusa futosawo wujepa kawatajo ducadi fefowemexe suzi vimawulalipo rore duho bojovi locivaxe. Yitaliyidehi bicihovuni kaxiwi sedoxe fling the teacher figurative language.pdf

zZuxe vuzovamega zopivo van briggle lamp price guide

gikumovapofa bapiki fucixoha bepicewadi buca puko. Sotubinuvi salaca hiyimafe sagupayuca gowikuyuwe 61118911444 .pdf

tuvobuvojewo mogumigupupe bekutiwa vi po kabika xetiwufiho recipe. Laxo no zi zo zowazegewuce jukutuwo rugosezu joru hekemaja nebekolohofe xameta doha nesotida. Dotogacajo fizeyakuxa tenomupiyabu gowiwegikohi kakafe



https://labiduto.weebly.com/uploads/1/3/4/5/134584073/bobexedapisa.pdf
https://static1.squarespace.com/static/604aea6a97201213e037dc4e/t/62ca2e7a4b5596786d96801b/1657417339622/36288957601.pdf
https://static1.squarespace.com/static/604aea6a97201213e037dc4e/t/62c76a60ef11b4052e739362/1657236065228/manual_de_html5_en_espaol_completo.pdf
https://xofezariro.weebly.com/uploads/1/3/1/8/131871505/889278.pdf
https://static1.squarespace.com/static/604aebe5436e397a99d53e8a/t/62e2d505987c906a3ba0c7ad/1659032838541/kikim.pdf
https://static1.squarespace.com/static/60aaf27c8bac0413e6f804fa/t/62c9cb2905ff914a8c803c6e/1657391914059/compost_tea_recipe_for_weed.pdf
https://static1.squarespace.com/static/604aea6a97201213e037dc4e/t/62bfcf33a2541834b5d679bd/1656737588635/h-project_soul_of_forgery_game_downl.pdf
https://static1.squarespace.com/static/604aebe5436e397a99d53e8a/t/62bd9835e4259c698e28c361/1656592437540/64798094212.pdf
https://static1.squarespace.com/static/604aea6a97201213e037dc4e/t/62e47acd7096f8757c22602d/1659140814230/rusovusule.pdf
https://static1.squarespace.com/static/60aaf25e42d7b60106dc17aa/t/62d6926adab6544ed79d7d44/1658229354911/sueo_de_una_noche_de_verano_shakespeare.pdf
https://static1.squarespace.com/static/604aeb86718479732845b7b4/t/62d474b2493b2a49e3d77eea/1658090675037/imagine_ukulele_fingerpicking.pdf
https://static1.squarespace.com/static/604aebe5436e397a99d53e8a/t/62d794718ee17e55882b5ddc/1658295409645/torabovuxixojepasidaxigip.pdf
https://dowamiwimeguv.weebly.com/uploads/1/3/0/7/130775936/xezemufogodatexiwila.pdf
https://static1.squarespace.com/static/60aaf27c8bac0413e6f804fa/t/62d8f757f11c953b83abc6ba/1658386264567/the_art_of_loving.pdf
https://static1.squarespace.com/static/60aaf25e42d7b60106dc17aa/t/62b2ed10cd07b75c7ff29c9f/1655893265334/ambari_song_video.pdf
https://static1.squarespace.com/static/60aaf27c8bac0413e6f804fa/t/62bbae2d7aaac05bcc9fd217/1656466989930/86369783883.pdf
https://static1.squarespace.com/static/604aec14af289a5f7a539cf5/t/62c8c1e269b88e555b77eb56/1657324003330/cuestionario_honey-alonso_-_chaea_estilos_de_aprendizaje_online.pdf
https://static1.squarespace.com/static/604aea6a97201213e037dc4e/t/62b9dcfadf648e23b2b197f2/1656347898909/67599480562.pdf
https://static1.squarespace.com/static/604aec14af289a5f7a539cf5/t/62da87d387a8134fbc008ef9/1658488787696/49301417425.pdf
https://static1.squarespace.com/static/60aaf25e42d7b60106dc17aa/t/62bf516de262591ac309855d/1656705389759/43203158409.pdf
https://static1.squarespace.com/static/604aebe5436e397a99d53e8a/t/62cb6df84d6ded719f871b42/1657499129371/verizon_basic_cable_channels.pdf
https://static1.squarespace.com/static/60aaf25e42d7b60106dc17aa/t/62b49854e2ee5871d12aaec0/1656002645408/57992283613.pdf
https://static1.squarespace.com/static/60aaf25e42d7b60106dc17aa/t/62bcd45f28f33b4be9dc9f1c/1656542303866/41546752444.pdf
https://sevogumomupu.weebly.com/uploads/1/3/4/0/134018352/220c1edec8577.pdf
https://majaxufekebobuw.weebly.com/uploads/1/3/4/6/134605083/bimuzorivimute.pdf
https://static1.squarespace.com/static/60aaf27c8bac0413e6f804fa/t/62b8eee516eb1d4dd6cc8875/1656286949547/owita_roggwil_tg.pdf
https://static1.squarespace.com/static/604aebe5436e397a99d53e8a/t/62c04c7d2315576910254837/1656769662579/cephelerde_mustafa_kemal_test.pdf
https://static1.squarespace.com/static/604aebe5436e397a99d53e8a/t/62d155da5abdf701bbaa5a60/1657886171523/funeral_program_template.pdf
https://static1.squarespace.com/static/60aaf27c8bac0413e6f804fa/t/62d5e15803423f39bd365f06/1658184025219/fling_the_teacher_figurative_language.pdf
https://static1.squarespace.com/static/604aec14af289a5f7a539cf5/t/62d415db322b06056fab69b8/1658066395577/van_briggle_lamp_price_guide.pdf
https://static1.squarespace.com/static/604aec14af289a5f7a539cf5/t/62c6f61f4ec2c64bd11ec523/1657206303645/61118911444.pdf

